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Strategic Innovation Process Recommendation
Change Process
Having to operate in a competitive setting, coupled with the technological levels of

change in the autonomous car sector, there is a need to select an efficient process of innovation
management. Four processes are to be considered.
Stage-Gate Process

It is a process that has established phases of decision points (gates) to define progress and
risk. It is particularly applicable to such individual industries as automobiles, where safety and
regulation controls have to be subjected to hard tests (Cocchi et al., 2021). The stage-Gate
process possesses control and risk reduction, which is needed when dealing with innovative
complexity, such as self-driving cars.
Agile Process

Agile is adaptable because of its iterative characteristic, so it can be used in an environment
where one needs to react within a short period of time (Cocchi et al., 2021). However, it may not
be as formal as safety-critical innovations, such as autonomous vehicles, where thorough tests at
every stage are required before being released into the market.
Lean Process

Lean is geared towards value maximization and waste reduction. Despite its effectiveness in
start-ups and fast-moving technology firms, it may not be very effective in highly regulated
industries such as the automotive industry, where product safety and compliance with regulations
are non-negotiable.

Build-Measure-Learn



This method relies on the creation of a minimum viable product (MVP), releasing it in
the market, and refining. Though it may be applicable in tech startups, it would not be advisable
to use in the automotive sector, where prototypes must be adequately controlled before they are
given to consumers (Cocchi et al., 2021).

Stage-Gate Process is the best method of managing innovation. It is a proper balance of
flexibility and control, with well-delineated points where development can be evaluated, and
capable of handling risk, while flexible enough to be able to make any adjustment necessary
from feedback received from the market and regulators.

Rationale for the Recommendation

The Stage-Gate methodology provides an easy means of managing the risk for the
creation of an advanced project such as self-driving cars. The goals at each gate allow adequate
judgment to be made in good time and manage the risk of imperfections which may be
expensive, in addition to promoting safety and commercial regulatory compliance at any point
(Cocchi et al., 2024).

With the rapidly changing market, a Stage-Gate process will provide adaptability in
reacting to new technology and new market entrants. The gates will provide periodic review,
keeping them updated and in tune with the market requirement and the competitors, for instance,
the competitor's introduction of a new autonomous sedan model.

Cross-Functional Team Effectiveness

The success of the cross-functional teams is essential to the Stage-Gate process.

Efficiency can be measured by the following metrics.

Team Success KPIs



Team effectiveness can be evaluated in terms of meeting project timelines, quality of
deliverables, cost control, and regulatory compliance at every gate (Attah et al., 2024). Cross-
functional cooperation is essential, and the frequency of interdepartmental communication and
the ability to solve problems can guarantee synergy.

Review and Change

Performance reviews will be conducted at every stage of the gate and will assist in
identifying areas of improvement. The evaluations require teams to make adjustments to their
strategies or divert resources so that projects remain on course at all times.

Key Stakeholders and Concern Resolution
The two organizations are essential parts of successful project delivery: R&D and
Marketing.
Research and Development (R&D)
e Key Stakeholders. Technical directors, engineers
e Concerns. R&D might be worried that the Stage-Gate process is too restrictive and slow
in innovation.
e Response. The Stage-Gate process ensures that critical technical checkpoints occur at
every stage, thereby eliminating resource wastage and ensuring the technology is viable
and safe (Cocchi et al., 2021).
Marketing
e Key Stakeholders. Marketing managers, product managers
e Concerns. The marketing department might complain about the time-consuming

development process and the risk of losing competitiveness.



e Response. The Stage-Gate process allows the company to verify market demand at every
stage and therefore takes minimal risk of presenting a product not matching consumer

expectations presented in the market when it is released.
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